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ISSA

What’s New with the Major

Oct. 10, 2017
Ecolabel Programs for the

Cleaning Industry

ISSA

Advancing Clean.
Driving Innovation.

= Whois ISSA?
= Non-Profit Trade Association
= Commercial and Institutional Cleaning Industry

= Over 7,000 Members Worldwide
Manufacturers
Distributors / Wholesalers
Manufacturer Reps
Cleaning Service Providers

= In-house

= Contractors

= WWW.issa.com
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Housekeeping...

Audio

= 1-888-757-2790

= Code: 503709

= Mute Your Phone
Q&A
PowerPoint
Archived
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Our Speakers...

Daniel Pedersen
Green Seal

Clive Davies
US EPA Safer Choice

James Ewell
GreenBlue

Shyam Ramrekah
UL Environment

ISSA
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Safer Choice

program update

Meets U.S. EPA Clive Davies
Safer Product October 2017

Standards

epa.gov/saferchoice

Outline

= Appeal of the label

= Safer Choice-certified products

= Safer Chemical Ingredients List (SCIL)
= Follow-up from the Summit

= Safer Choice Community data system
= 2017 Partner of the Year Awards

e United States
S Em Environmental Protection Safer Choice Program
\’ Agency
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Appeal of the Safer Choice Label

= Verification by a trusted government agency
that products contain only safer chemical
ingredients and that they:

- Are safer for families, pets, communities, and the
environment

- Are safer for workers and work places CHOICE

- Perform Meets U.S. EPA

= An appealing label that purchasers can trust s“sfg"ﬂ?,ﬂ‘;ct
- Facilitates rapid decision-making epa.gov/saferchoice
\""EPAE&EES?:‘:I:ES Protection Safer Choice Program 7

Survey of Consumer Awareness

In a survey of 2,000+ adult U.S. residents in February
2016:

= 40% of consumers reported familiarity with the program.

Are you familiar with a labeling
program implemented by EPA
that enables consumers to select
products...safer for people,
families, and pets?

N=2,012

= 35% of consumers say they have seen the Safer Choice
label on store shelves.

e United States
N EPA Environmental Protection Safer Choice Program 8
\’ Agency

10/11/2017



10/11/2017

Consumer Desire to use Safer

Choice

= 76% of consumers...

responded that they
- 83% of parents...

would use the Safer
Choice label to inform
purchasing decisions.

- 86% of millennials...

Figure 7. Based on what you now know about the labeling program, how
likely are you to use the EPA's Safer Choice visual mark to help you select

a product to purchase?

76% are likely to use the label to
help make purchase decisions

34% 15% 10%

u Extremely likely

mVerylikely ®Somewhat likely mSlightly likely M Not at all likely

Fo United States
\" EPA Environmental Protection

Safer Choice Program
Agency

Safer Choice-certified Products

www.epa.gov/saferchoice/products

About 2,000 certified products from 500
partners

= ~ 700 Retall

= >1,300 Industrial & Institutional

|SAFER
choice r &
ek g |SAFER)
= (CHOICE |
SAFER
CHOICE

} il

e United States
\U" Environmental Protection

Agency
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http://www.epa.gov/saferchoice/products

Safer Choice Product Types

= Facility/Household Cleaning = Health & Beauty
- All-Purpose Cleaners, Appliance - Hand Soaps
Cleaners & Rinse Aids

- Automatic Dishwasher Products = Automotive & Outdoor

- Carpet Cleaners & Floor Care
Products

— Degreasers

- Dish Detergents & Soaps

- Granite/Stone/Wood/Leather Cleaners

- Kitchen/Countertop Cleaners

- Laundry Detergents, Fabric Softeners
& Pre-Treaters

- Odor Removers

- Pet Care Products

- Toilet Bowl Cleaners

- Tub/Tile Cleaners

- Upholstery Cleaners

Aircraft Cleaning Products
Athletic Field Paint

Car Care Products

Deicers

Dust Control Products
Graffiti Removers

HVAC Maintenance
Marine/RV Cleaners
Qutdoor Furniture Cleaners
Parts Washers

Fo United States
Ny EPA Environmental Protection
\’ Agency

Safer Choice Program

Safer Chemical Ingredients List

www.epa.gov/saferchoice/safer-ingredients

= Living list of 800+ safer chemicals that meet EPA’'s Safer
Chemical Criteria

= Continually expanding by ~100 chemicals/year

= Uses

- Research whether proposed formulations might be eligible for
Safer Choice

- Sustainable chemistry measure for products not carrying the
Safer Choice label

- Highlight innovation and meet demand for safer chemicals
— SCIL can be a source of low-priority substances under TSCA

e United States
N EPA Environmental Protection Safer Choice Program 12
\’ Agency
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Safer Chemical Ingredients List

rrrs——

Safer Chemical Ingredients List

+ The listed chemicals are safer alternatives, arouped by their funcrional-use

« Chemicals are marked asa ® green circle, © green half-circle, & yellow triangle, or B grey square®

 This list inchudes many of the chemicals evaluated through the Safer Choice Program. It does not include N ew
confidential chemicals. There may be chemicals not Included in this st that are also safer,

» Some of the listed chemicals may not be on the TSCA inventory and therefore may not be authorized/allowed
for TSCA uses. Those considering TSCA uses for these chemicals should first determine whether such use is
authorized, Chemicals not listed on the TSCA inventory are indicated as such in a pop-up box that appears
upon dlicking the hyperlinked CAS RN in the table beiow.

Search Bar!

# Please Select: All Functional Use Classes

4 or Select a Functional Use Class New « Uncategorized
Antimicrobial Actives

4 Search Name or CAS RN

e Look!

Defoamers
mollients

Enzymes and Enzyme Stabilizers

Fragrances

Oxidants and Oxidant Stabiliz]

Polymers

Preservatives and Antioxidant] v

Processing Aids and Additives|

skin Conditioning Agents P,

Solvents

From 450 to 824

Chelang Aests
o b e, e b LAl 2 e
i e A o pee 05

chemicals in four years

[P ER—.

e | esmam

Safer Choice Program 13

Fo U d States
Ny Em Environmental Protection
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epapeusafurchaice
New
Table! Chelating Agents
Note: When a functional use category is selected, the search above will only apply to the chemicals assigned to
this functional use. To select a different functional use, please scroll up.
Code 4 Common Name s (PSRegisty . FupctionallUse 2
umber
2-Butenadioic acid (22)-, ammonium salt (1:?7), 06 :
@ homopalymer, hydrolyzed, sodium salts 1E1826-06-8 Chelating Agents L
@ Alznine, N, N-bis(carboxymethyl)-, sodium salt (1:3) 164462-16-2 Chelating Agents l
@ Aspartic acid, N-(1,2-dicarboxyethyl)-, tetrasodium salt 144538-83-0 Chelating Agents
Antimicrobial Actives;
- ey Chelating Agents;
@ (Citric acid, anhydrous 77929 Brocessing Ads and
Additives
Chelating Agents;
(o] D-Gluconic acid 526054 ;:jacessmg Aids and
e United States
N Environmental Protection Safer Choice Program 14
\’ Agency
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Safer Choice Summit

= 2016 Safer Choice Summit to get input for
improving the program

= One follow-up: improve third-party profiler review

process
- Add new third-party profilers
- Enhance customer experience OEPA S i

- Provide metrics l O EA ey

4 Safer Choice Partner and

®, ¥
snﬁg Stakeholder Summit
CHOICE November 15-16, 2016

Fo United States
Ny EPA Environmental Protection Safer Choice Program
A Y 4 Agency

Safer Choice Community:

enhancing efficiency and reducing cost

= Partner Community:
— Product submissions
- Review status

= Supplier Community:
- Submit for SCIL or CleanGredients review
- Review status
- Provide information on ingredients in support of product review

= New:
— Audit and renewal reminder emails
— Private label submissions at no cost
- Metrics

e United States
S EPA Environmental Protection Safer Choice Program
\’ Agency

16
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Outreach

= Federal government and @m _ e
schools are a focus (r ¥ H i'p

= Collecting UPC and MPNs to e
help purchasers find Safer
Choice-certified products

= #EPASaferChoice

L

LEED O+M

Fo United States
Ny EPA Environmental Protection Safer Choice Program 17
\’ Agency

2017 Safer Choice Partner of the Year

A
THE CLOROX COMPANY 7”}% o-

3 _Gojo)
' " PRIDEClean

CSPA

' .
AlzoNobel . r” 7 Tt -
& : 2 joseli
‘&o]elma! @egn Control @J fh SQLUZ'% !Ng HEALTH - HYGIENE - HOME
s/

. Albertsons
-Case Medical A\ Companics

Cot’n Wash, Inc.

K
get

Stepan § .

w .
. AMERICAN
ﬁ ~-_— | SUSTAINABLE seventh
ANDERSON 10k GrounLie PR | Buswess generation
Just The Right Clremisivg.® bt it i

BOULDERCLEAN

‘ Local Hazardous Waste %‘Mv . .
WcFadden and Associates, LLC M’—“ Management Program Eﬁ!ﬂq

in King County M

e United States
N EPA Environmental Protection Safer Choice Program 18
\’ Agency
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ISSA and 15 of its Members Among

Partner of the Year Winners

ISSA Jelmar, LLC

Anderson Chemical Company ﬂ» Osprey Biotechnics, Inc.
The Ashkin Group PRIDE Industries

Clean Control Corporation Reckitt Benckiser, LLC
The Clorox Company State Industrial Products

The Dow Chemical Company Stepan Company

Earth Friendly Products 201 7 Solutex, Inc.
GOJO Industries, Inc. Wegmans Food Markets, Inc.
\""EPA%E\EES?:\?:;S Protection Safer Choice Program 19

Thank you! Questions?

Clive Davies
Davies.Clive@epa.qov
(202) 564-3821

e United States
N EPA Environmental Protection Safer Choice Program 20
\’ Agency

10/11/2017
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Update: Green Seal
Ecolabel Program

ISSA Regulatory Forum Webinar, October 10, 2017
Daniel Pedersen, Ph.D., VP Science & Standards
dpedersen@greenseal.org

Recent & Upcoming Revisions
Certification: Environmental Innovation | Tools for Manufacturers o
,‘p L]

The Original Green Seal of Approval ‘
Since 1989 ;

UPDATES ON STANDARDS

Revisions of Nine Cleaning Product Standards — Issued Sept 8, 2017
New Certification for Environmental Innovation — GS-20
Upcoming Revisions to GS-1 — Adding Rapidly Renewable Fibers

 SEA¢

The Original Green Seal of Approval INg ‘
Since 1989 4

ﬂﬂe
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Revision: Cleaning Product Standards

* General Cleaners GS-8/37 * Specialty Cleaners GS-52/53
* Floor-Care GS-40 * Cleaning Agents/Degreasers GS-34
* Laundry Care GS-48/51 ¢ Hand Cleaners GS-41

Details at greenseal.org/Cleaning-Standards-Revision-2016

/ REVISION OBJECTIVES \

* Improvements: clarity, consistency, and readability

* Minor modifications to more practical requirements

\ Scope: Keep same level of leadership & protection /

Changes for currently certified products: VERY MINOR, or NONE
Re-certifications for products needed: VERY FEW, if Any
New Editions of Standards Issued: September 8, 2017

SEQ
el

&
The Original Green Seal of Approval s
Since 1989

Vo

Revision Details greenseal.org/Cleaning-Standards-Revision-2016
Ingredient-Level Evaluation Updates:

e Skin and Eye Hazard (GS-8, GS-34, GS-37, GS-40)

¢ Biodegradability (GS-8, GS-34, GS-37, GS-40, GS-41)
e Acute Toxicity (GS-8)

e Toxicity to Aquatic Life (GS-34, GS-41)

e Skin Sensitization (GS-8)

Revisions for Consistency Among Standards:
e Threshold of Evaluation
GS-8, GS-34, GS-37, GS-40, GS-41, GS-48, GS-51, GS-52, GS-53
e Updates to Packaging Requirements — unified across all 9 standards
¢ Addition of Annex B for Closed Dilution-Control Systems
e Colorants

Revisions for Clarity:
e Requirements for Disposable Wipes
e Substances That Release Carcinogens
¢ Resin Identification Codes on Plastic Packaging
e Prohibition of Heavy Metals in Products and Packaging
Scope of GS-37
Alternative Product Testing Requirements
Dilution Levels for Performance Requirements

Re,

The Original Green Seal of Approval I
Since 1989

Spray Packaging for Enzymatic and Microbially-Based Cleaners o SEAC

v

10/11/2017
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http://greenseal.org/Cleaning-Standards-Revision-2016
http://greenseal.org/Cleaning-Standards-Revision-2016

Threshold of Evaluation - Clarification
Update to all nine of Green Seal’s cleaning product standards:

* Substances will be evaluated at any level if they are
intentionally added for their presence in the final product

* Substances that are not intentionally added
for their presence in the final product
will be evaluated only if they exceed 0.01% by weight
in the final product

Definition of ingredient: Substances present at 0.01% or more in
the final product, whether or not they were added intentionally

Proposed Revisions to GS-37

Ingredient. Any constituent esmponert-that comprises at least 0.01% by weight of a
product, whether it is thatis intentionally added or knewn-to-be present as a

contaminant that prees et bt bt U sl v e pregger

SE4
el

= i
The Original Green Seal of Approval s ‘
Since 1989 ;

Heavy Metals - Clarification

Update to eight of Green Seal’s cleaning product standards
(GS-8, GS-37, GS-40, GS-48, GS-51, GS-52, GS-53)

Revision made in two sections: Products and Primary Packaging

Deleted vague phrase: “...included but not limited to”
listing only specifically-mentioned heavy metals

GS-8, 3.9 Other Prohibited Ingredients. The undiluted product shall not contain the
following ingredients.

The Bheavy metals—ineluding but net limited-to; lead, hexavalent chromium, or selenium,

either in the elemental form or as compounds.

SE4
S

The Original Green Seal of Approval I ‘ J
Since 1989 A

Re,

10/11/2017
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Product Evaluation -Single Ingredient Option

* More relevant for * More practical
environmental impacts * Data already exists

* More relevant for mixtures * Reduces need for new
of chemicals animal testing

For Acute Toxicity, Skin & Eye Damage, Biodegradation
Standards: General cleaners, Degreasers, Floor-care, Hand Cleaners

Revision Example, GS-37:

3.2 Skin and Eye Damage lm&ﬂon The undiluted product shall not oause skin
corrosion or cause serious eye damag defined by the Globally H 1zed System for
Classti nd-Labeling-of Chemieals (GHS). For purposes 01 demonstrating compliance
with this rcqm.rement. data may be evaluated for each of the product’s ingredients. If the

damage at the concentrations used, then the product will not be considered to cause skin

ingredients in the undiluted product are not shown to cause skin corrosion or serious eye l

corrosion or serious eve damage.

Results from peerreviewed studies or standard in vitre or in wive test methods may alse be
accepted. Testing is not required for any ingredient for which sufficient information exists.

SEQ
T s

The Original Green Seal ofA,o,orovaI s
Since 1989

Vo

Skin & Eye Damage - Update (GS-34, degreasers)

Changed title from Skin/Eye “Irritation” to “Damage”
Updated definitions “skin corrosion,” “serious eye damage give details

33 Corrosivity and Causticity._The pilofthe d — palls
1 ih 11n|,.-" ) TFh H-+- l . JH-rmete d-Method-0040
0 but or 5. e
Fest Methods for = Solid Waste. Dhysioal Chemcal Methods. U
. 5 " Aoy (EDA) Deblicution SW. 24
* More appropriate -
H 34  Skin and Eye Damage Irritation. The & ing product
for this prOd uct shalt-not-be-a-skin-ereyeirritant shall not cause skin corrosion or serious eve damage. For
purposes of demonstrating compliance with this requirement, data may be evaluated for each
catego ry of the product’s ingred; If the ingredients in the undiluted product are not shown to

cause skin corrosion or serious eye damage at the concentrations used, then the product will
not be considered to cause skin corrosion or serious eve damage

¢ Consistent with
current standards

Further, a product is considered to cause skin corrosion of to cause serious eve damage if it
has a pH less than or equal to 2.5 or greater than or equal to 11.0, unless data prove

otherwise.
for similar product A product is considered a ckin iritant €4t h £ P—
categories @_Emlwwu duct ot eveemant £ ieant onl
¢ Maintains
leadership level of | ioe remiiomsaticsmont
. M &l ' thy H 1 £1 +th: 2
health protections Iy for-cdermo. ot thecong e Fless thaa 2

SEA
St

The Original Green Seal oprprovai 9
Since 1989

o
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Certification: Environmental Innovation

With our pioneering Standard for Environmental
Innovation (GS-20), we are now able to

verify environmental and health claims
and recognize innovation
through credible, science-based certification

www.greenseal.org/innovation

& SEdg
&

The Original Green Seal of Approval s ‘ :
Since 1989 ;

Certification: Environmental Innovation

Unlike all other Green Seal standards, which
reflect current leadership for pre-established
categories, GS-20 allows us to validate that
compared to the alternatives, a specific

Product, Service, Process, or Technology

works well and provides significant environmental
benefits, which outweigh any drawbacks

Two forms of recognition:

1. Certification for innovative initiatives

2. Validation of environmental and health claims
for non-innovative initiatives

www.greenseal.org/innovation

SEA
S

The Original Green Seal of Approval I ‘ J
Since 1989 A

Re,

10/11/2017
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Upcoming Revision: GS-1 Sanitary Paper

We will soon be proposing revisions to GS-1
for Sanitary Paper Products to allow for the
use of

Rapidly Renewable Fibers
(grown in <10 years)

in addition to Recovered Fiber and RO D
Agricultural Residue that are now allowed ‘Wﬁ ‘
Other minor changes will also be proposed;

details will be available on our website via
greenseal.org/standards

SEQ
el

= i
The Original Green Seal of Approval s ‘
Since 1989 ;

TOOLS FOR MANUFACTURERS

Marketing Tools Portal
Manufacturers Graphics
Website

Client Services Program

o SEdg
&

The Original Green Seal of Approval 9 ‘J
Since 1989 A
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http://www.greenseal.org/standards

vie| e IRORNRCEC

% san

marketing tools
"iﬁi ® Brochures + Anniversary #» Graphics for Hotels &
Ribbons Restaurants
# Corporate

EE J'] & Certification Marks ) Posters & Counter ¥ Communications Tools
L K Displays
—ZLELnr # Graphics for Your # Verification Marks

T Customers ¥ Giveaways

{sos # Portal Survey

1 # Certification # Wall Plaques

Summaries ¥ Lapel Pins

9 9 3 For access to the Marketing Tools Portal, contact your

- V=== Project Manager or Mac Clevenger at pclevenger@greenseal.org

& SEAL

‘0 i
The Original Green Seal of Approval ‘
Since 1989 ;

Graphics...

For your website and literature:
« SE4; O SEA O SE4¢

b , f
Q o
o

c“‘\" CERt®

For tradeshows and other promotional events, customizable
posters and displays with headline options:

¢ “Only the Leaders are Green Seal-certified.”

*  “Proven to Deliver Performance and
Sustainability.”

P
Your
GS-Centified
Products

Works for the planet.
&

Works for you. Y
2 \‘j *  “Proud Providers of Green Seal-certified
— products.”

*  “We are proud to produce Green Seal-
certified Products.”

*  “Works for the planet. Works for you.”

SEA
S

e /
The Original Green Seal of Approval 9 ‘
Since 1989 A

10/11/2017
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Simple Graphics for Clear Communication

Cleaning Product Hand Cleaner

Independently certified under Independently certified under

Green Seal Standard GS-37 Green Seal Standard G5-41

g - Protects human health: Fracct s non-tasic i imitar,

tavic to humans, muiat

hat warks: Evaiuated for effective p

For mare information visit www.GreenSeal.org

...And talking points

“Our cleaning product has been proven one of the greenest
Floor Care Product products available in the US.”
Independently certified under
“Our cleaning product has been independently certified by a
+ Protects human health: Prodict s non-tasic ¢ hurmans, aot farmalated with national, independent organization.”

carcinogens, and has minimal VOCs

t to “Achieving third-party certification demonstrates our dedication
to health and environmental leadership in the industry.”

the envirciment

7
[ that warks: Fualioted

For more information visit www.GreenSeal.org

“This product does more to protect workers and end users, and
conserve natural resources.”

SEQ
el

= i
The Original Green Seal of Approval s ‘
Since 1989 ;

For Distributors, Retailers, End-Users

» Promote the sales of certified products on distributor uniforms and
vehicles

 Drive traffic down the aisle with attention-grabbing point-of-sale
materials

» Ensure building occupants, customers, guests, and employees are
aware that certified products are being used in facility operations

10/11/2017
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www.greenseal.org

e green governments
Inving business & non-profits

The Original Green Seal of
Approval Since 1989

Green Seal uses sclence-hased programs to
empower consumers, purchasers, and companies
10 create a more sustainable world.

watch B>

find the

Al

- | 2
U green seal
J get certified o

2
@ 4 ourstandards

D

news, events find green seal
& publications products & services

[1Blog A&k Gat Imokad  &° Contact Us

consumers companies [institutions

Latest News

Green Seal Announces New Vice
President of Communications

10 Tips on Sping Cleaning & Greening
Gty of Austin o Grcon Leades Amang

‘Wolch the G5 Webinar: Advancing
Sustamabily in | odgmg

Crowne Plaza LAX Advances Lo Silver
Subscribe to our Newsletter

SEay

The Original Green Seal of Approval

Since 1989

www.greenseal.ord

& SEAL wni g e pengmnmrs e T s
s R e aravpes Bpusicatins rocis & 5oy e

ILB ARGHIN S Coman Lo

Cleaning Products & Sanvces tab

G537 Clearing Produts for industrial and Instautions Use

etreigen

63 3010z 376 oAy

1
o)
e e it 1 Sy v

L L wnecAL 1 T

The Original Green Seal of Approval

Get your product Find GS-37 Certified
certified to GS-37 Products

GS5-37 Standard, Edition 7.2, July 15, 2015

#3 Standard Surmrnary

¥ Search AOEC Asthmagens (Green Seal prohibits
codes: Awith Rs or Rrs)

2 GREEMGUARD Chamber Test Method {nhalation
Toxicity Testing Option)

* Additional Resources

#3 Certification Checklist of Requirements
#3 Benefits of Certification

#3 (35-37 Fee Schedule

¥ GE8-37in LEED

Information aboutthe Annex Additions, 2012
Information Aboutthe Animal Testing Revision, 2011
Information Aboutthe Colorant Revision, 2009
Information Aboutthe Revision of the Standard,
2007-2008

o SEdg
&

Since 1989

N\

10/11/2017
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Overviews of Standards

Post-Consumer
e Material Requirements
“THE ORIGINAL GREEN Paper Towels, General-Purpose Wipes, and Napking 50%
SEAL OF APPROVAL
SINGE 1989 Bathroom Tissue 25%
Green Seal™ Standard for Cleaning
55'3 1 Products for Industrial & Institutional Facial Tissue 15%
A Guide to Leadership in I&1 Cleaning Products Toilet Seat Covers 25%
Placemats/Tray Liners 40%
THE ORIGINAL GREEN
sm oF APPROVAL
SINGE 1995
GS'I Green Seal” Standard for Sanitary
ThE E3xrd 2rdatlenes QA TETS ke P d PERA qeeecl pupens Paper Products, Edition 6.1
WIOT. 365 259 TI0N OAWIE POOLTS KOG P0es 131 COPDE eenyTes A Guide to Leadership in Sanitary Paper
o
et e o
Key Arcas Addressed e e
foAd sk A e i bl e Lo
e e oA e e e
s e oo oo e e v
v e oSy
o e e s « Be suedut one Scope of GS1
el . roearvivne
T o
e
o
-
L e
e FIRANRRCY UG N T4 SN, WS 0T PN GO O
e horead e eSS s o ey
e
Key Areas Addressed
GS-37 protects water and air quality, human health, and the environment by requiring prad-
ucts to be sold in concentrated form*, prohibiting harmful chemicals, specifying sustainable v
packaging, and limiting VOC content. These criteria are intended to protect the health of rores
building occupants and those using the product, as well as lower the impact of the product on
the environment.

The Original Green Seal of Approval
Since 1989

THE ORIGINAL GREEN
SEAL OF APPROVAL
SINCE 1989

. G reen S ea I Tailored marketing and

strategic direction exclusively

Client SerVices for our licensees.

Green Seal certification is a symbol of your hard work toward sustainability and an important
marketing tool. Our Client Services Program provides support to clients with, or working toward,
Green Seal certification. Our objective is to assist you in driving demand for your Green Seal-
certified products or services and to maximize the value of the certification. The following
complimentary marketing services are available to our clients:

. in ping pr ional marketing plan

Development of strategies to support sales and marketing collateral

Review of existing marketing plans with client

Review of client portfolio of Green Seal-certified products and services

«+ Assistance with new certification li (in d with Certi ion Program)
Review of product packaging for Green Seal compliance

Review key sales and marketing collateral
Development of content for website and marketing collateral
« |dentify opportunities for improved use of the Green Seal® Mark

Other services are available to clients as requested on a fee-for-service basis.

Provides tailored marketing support and strategic direction
with, or working toward, Green Seal certification.

www.greenseal.org/GreenBusiness/Certification/MarketingServices o SEAC

g

The Original Green Seal of Approval

Since 1989
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Contact Information

Green Seal, Inc.

1001 Connecticut Ave, NW
Suite 827

Washington, DC 20036-5525
www.greenseal.org

Daniel Pedersen, Ph.D.
dpedersen@greenseal.org
(202) 697-4185

41

o SEdg
&

The Original Green Seal of Approval s ‘J
Since 1989 ;

Environmental Claims

ISSA Webinar

Shyam Ramrekha, M.Sc., PMP
Product Manager
UL Environment (ULE)

October 10, 2017

UL and the UL logo are trademarks of UL LLC © 2012

10/11/2017
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Presentation Overview

a) Background

b) Key Regulations — Marketing Claims
c) UL Environment Service Offerings
d) UL SPOT Database

e) Questions

43 g
@ UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential. Environment

Presentation Overview

a) Background

b) Key Regulations — Marketing Claims
c) UL Environment Service Offerings
d) UL SPOT Database

e) Questions

44 =
@ UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential. Environment
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SUSTAINABILITY — THE NEW BUSINESS
IMPERATIVE

'8 8 o8 7 out of 10 consumers are consciously searching
[' l’h “ for greener products.

% Of global consumers say their purchase decisions
depend partly on packaging —they check labels before
buying to make sure the brand is committed to positive

social and environmental impact.

- 59% of consumers report that “a seal or
0 certification mark indicating a
59”’ product is environmentally friendly increases the
~—— likelihood I’ll buy it, and nearly 85% of business

decision makers indicate the same.”

@ 45 Environment

UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.

Demand for More Sustainable Products
and Supply Chains

(i

Brammer et al., Managing Sustainable Global Supply Chains, 2010

% Environment
UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.

10/11/2017
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Green is Suddenly Everywhere. @

| R

GOODY
GREEN [ ¥ SGm
BALISTYLE &
by ECO LUXE |

ALTER ECO, AIBR\\ . IN PARADISE |

DARREN I/ \

MOOR! il &
= it

DRIVE
SMAR

—d -
accsom

Proprietary & Confidential.

Are they all telling the truth?

...orisit" ?...

Environment p

UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential .

10/11/2017
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http://en.wikipedia.org/wiki/Image:JohnsonandJohnsonLogo.gif

* Eco-safe * Made wit A=toXicC

« Environmentally friendly
Earth friendly

rone friendly

+ Recyclable

Environment 49 Kirsten Ritche, Gensler
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We bought
this one
online for
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Presentation Overview

a) Background

b) Key Regulations — Marketing Claims
c) UL Environment Service Offerings
d) UL SPOT Database

e) Questions
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Canadian Competition Bureau

Competition Bureau anadi

I T

By Topic v | Legal Actions and Opinions v Publications v | Resources v Tools v Help v

Hom:

- By Topic = Ensuring Truth in Adverfisin

By Top Ensuring Truth in Advertising

Ensunng Truth in Advertising -_ S —

Investigating Cartels

Preventing Abuse of Market

Power

Reviewing Mergers -
The Competition Bureau promotes truth in advertising in the marketplace by

Advocacy discouraging deceplive business practices and by enc
of suificient information to enable informed consumer choice

raging the provision

otions Eaos The Competition Acf contains criminal and civil provisions to address false or

misleading representations and deceptive marketing practices in promofing

Our Legistation coptive Mas
9 the supply or use of a product or any business interest « The Deceptive Markeling
— Praclicas Diges! — Volume 1
Qur Organization Under the criminal provisions, the general provision prohibits all materially
false or mislsading representations made knowingly or recklessly Other
Enquiries and Complainis provisions specifically prohibil deceptive dacaplive notices of

winaing a prize, double licketing, and schemes of pyramid selling. The mulli
" G ok ol % < Markating Fraud

level markating provisions prohibit certan types of representations relating to

compensation. « Misloading Advertising and
Under the civil provisions, the general provision prohibits all materially false or
Rosources misleading representations Other provisions specifically prohibit performance « Multilovel Marketing an

teprasentations that are nol based on adequate and proper lests, misleading Pyramid Selling

Tools warrantes and guarantees, false or misleading ordinary sl

fice
representations, untrue. misleading or unauthonzed use of tests and Resour
Help

testimonials, bait and switch selling. and the sale of a product above its

Legal Actions and Opinions * Mas:

Publicat

hltp:I/www.competitionbureau.gc.ca?éc/site/cb-bc.nsfleng/h_01436AhtmI Environment
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Canadian Competition Bureau
Consumer Packaging and Labelling Act

Competition Bureau

Services

Departments | Frangais

Canad?

T

By Topic v | Legal Actions and Opinions v | Publications v Resources v | Tools v | Help v

Home = Tools = Labelling Corner

By Topic
Our Legislation
Qur Organization

Enquities and Complai

Legal Actions and Opinions
Publications
Resources
Tools
CA Identification Number

Online Forms

Ml Maria Tante

Environment

Labelling Corner

Consumer Packaging and Labelling Act

The Consumer Packaging and | abelling Act is a regulatory statute. It requires
that prepackaged consumer products bear accurate and meaningful labeliing
information to help consumers make informed purchasing decisions. The Act
prohibits the making of faise or misleading representations and sets out
specifications for mandatory label information such as the product's name, net
quantity and dealer identity The Act allows designatad inspactors to: entar
any place at any reasonable time; examine prepackaged products, open
packages, examine and make copies of documents of papers. and seize
products, labelling, packaging or adverlising material which do niot conform
with the Act and Regulations

Eor more informatio

For additional information visit:

« Guide to the Consumer Packaging and Labeliing Act and Regulations
« Other Related Publications

= Enquines and Complaints

forcement Guidelines

. Seivice Standards

« Labeling Assessment Tools

« Compelition Act

= Consumer Packaging and
Labelling Act

« Textile Labeliing Act

 Precious Metals Marking Act

http://www.competitionbureau.gc.ca/eic/site/cb-bc.nsf/eng/h_01436.html
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FTC Green Marketing Guidelines

FEDERAL

N

ABOUT THE FTC

NEWS & EVENTS

Contact | Stay Connected | Privacy Policy | FTC en espafiol

ADE COMMISSION

AERICA’S CON

ENFORCEMENT pPoOLICY TIPS & ADVICE

1| WOULD LIKE TO..

Home « About the FTC

About the FTC
WHAT WE DO

OUR HISTORY
COMMISSIONERS
BUREAUS & OFFICES
BIOGRAPHIES
BUDGETS
PERFORMANCE

OFFICE OF INSPECTOR
GENERAL

FOIA
CARFERS AT THE FTC

Environment

About the FTC

oractices that are anticompetitive or deceptive ar unfair to

onsumers. to enhance informed

umer choice and public =tanding of the compstitive process. and to
burdening legitimate business activity

OUR VISION

this without unduly

AUS economy characteriz

d by vigorous competition among producers and consume

0 accurate |

information, yielding high-quality products at low prices and encouraging efficiency. innovation, and consumer

OUR STRATEGIC GOALS _

1. Protect Con

ners. Prevent fraud, deception. and unfair bus;

practices in the marketplace

2. Maintain Competltion. Prevent anticompetitive mergers and other anticompetitive business practices in the

marketplace.

3. Advance Performance: Advance the FTC's p through

individual, and

https:/www.ftc.gov/about-ftc
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FTC Green Marketing Guidelines @

FTC FACTS o cosurer

2 I Sorting Out WOk T
e TR Facts
i Advertising %'“’ st f?i for Business

Claims

Environmental
Marketing
Claims

Environment 5

5 https://www.ftc.gov/about-ftc
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HOW WILL YOU TELL YOUR
SUSTAINABILITY STORY?
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UL HELPS BRANDS TELL THEIR STORIES

T (|

57 .
@ UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential. Environment

Presentation Overview

a) Background
b) Key Regulations — Marketing Claims
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HELPING YOU TELL YOUR STORY

UL Environment provides arange of services that help companies make and
market healthier, more sustainable products.

B GREENGUARD Certification

Certifies products for low chemical emissions

B ECOLOGO & Multi-Attribute Sustainability Certifications
Certifies products to ECOLOGO and other standards for reduced environmental
impact

B Environmental Product Declarations (EPDs)
Provides transparency by disclosing a product’s environmental impact
throughout its lifecycle

B Environmental Claim Validations
Validates claims related to specific product or process attributes, such as: bio-
based content, recycled content, landfill waste diversion, and others

B Chemical Testing and Analytic Services
Chemical emissions and content testing to comply with regulations and standards,
inform product development, and/or mitigate risk

W Advisory Services
Helps companies incorporate sustainability from strategic, technical, and marketing

perspectives
59

ECOLOGO Certification

* Founded in 1988 by the Canadian government
* Type 1 ecolabel - ISO 14024 standard

*  Objective is to certify products that are
environmentally preferable

* Recognized by governments, universities,
hospitals, and purchasing networks

* 10,000+ certified products available from 450+
participating manufacturers

e 70+ product types with 200+ sub categories

@ 60 Environment

10/11/2017
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KNOWLEDGE GAPS

PURCHASING/ CONSUMER

MANUFACTURERS COMMUNITY

* How are customers * Where can | find
finding our products? comprehensive product

information including

* What search terms ' sustainability and
are they using? ‘} performance information?

* Why are customers m * How can | identify products
picking our products that meet green building
over competitors’? criteria?

* Who is searching for » How can | find out which
our products? certifications products have

earned?

@ UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.
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Stay Competitive & Access Market
Opportunity: Product Listings & Databases

<¥a

b‘ﬁ Purchasing

gl Policy

Consumer
Demand

Retailer
Preferability

Green Building

Q)
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INTRODUCING SPOT

» Featuring more than 45,000 products
* MasterFormat product coding
* AutoDesk® Revit Add-in Launching 2017
* App available from Apple Store and Google Play
» Search by Sustainable Building Credits
o LEED v4
o WELL Certification
o BREEAM

WELL :

https://spot.ulprospector.com

Delivering comprehensive product information into the hands of decision makers.

@ UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential. 64
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EXPANDED LISTING

EcoTouch PINK® FIBERGLAS Roll Insulation with PureFiber® Technology

Compary: Oens Coming

3 insiation
e 3t least 98

malienpoe Free - Cl
Spectioation Shest
EcoTouch PRK®

at aced 35 wet
fomaicenyse

Craam Yaur Froe Acssust

7 \atms seppkers s b suppot

Categories
Produet Type Categores
o naisten ~ Therral nvizton Materals

Sustainable Credis Catsgories
ot
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UL Certification

Emvaronments] Product Declaration

GREENGUARD Gold Certification 521-420

Datasheet

Formaldehyde Fr
Specification Sheet

EcoTouch PINK@ FIBERGLAS Roll Insulation with Pure
Brochure

EcoTouch PINK@ FIBER(
MSDS/SDS
GREENGUARD Gold Certification 521-420
Certification Statement

to Cradle Material Health

Racycled Content

%oll Insulation vath PureFibe

Cra

More Information

Lving Build
LUSDA Bioprefe

chnology

Share

@ Visit the supplier's site for support
[ Bookmark

2 All supplier content

Categories

Standard Number Categories
s UL 2759 - 2011 Standard for the Sustainability for
Hard Surface Cleaners

Product Type Categories
« Cleaning Products/Systems

Sustainable Credits Categories
» LEED v4 - Operations & Maintenance ~ EQ Credit
7: Green Cleaning — Products & Materials

Certification Categories
« ECOLOGO Certification

@ UL and the UL logo are trademarks of UL LLC © 2017. Proprie@fy & Confidential.
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BASIC OR EXPANDED LISTINGS AVAILABLE

Product name °
Company name [
Product image °
Product description ()
Documentation of all UL °
Certifications

Multimedia sharing/ bookmarking

Documentation of all certifications,
brochures, data sheets

Link to supplier website

Link to all supplier products

Sponsored listings

@ UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.
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Questions ?

THANK YOU
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CleanGredients:
Supporting Safer
Chemical Formulation

James Ewell
Senior Director, Sustainable Materials
GreenBlue

EEEEEEEEEEEEEE

§

CLEANGREDIENTS’

T GREENBLUE

Teo 99 | @

> ;

‘_ Ny ummeemesene &y (D))
®
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GreenBlue’s philosophy
® Q Q -

MATERIAL SOURCING MATERIAL HEALTH MATERIAL VALUE
Conserve material Productsthatare Recover more
resources; reduce  safefor humans value out of the
negative impacts and the materials
environment economy

) GREENBLUE

CLEANGREDIENTS®

10/11/2017
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Ingredient Functional Classes In CleanGredients

Optical Brighteners Water Soluble Films

Oxidants and Oxidant Stabilizers

* Antimicrobial Actives * Plasticizers

* Chelating Agents *  Polymers

* Colorants * Preservatives and Antioxidants
+ Defoamers * Processing Aids and Additives

* Enzymes and Enzyme Stabilizers ¢ Solvents

* Fragrances * Starter Formulations

* Odor Eliminators * Surfactants

How can CleanGredients help
brands formulate safer products?

10/11/2017
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TXSERVICES

XICOLOGY RISK ASSESSMENT CONSULTING

Why Safer Choice?

2
SAFER

CHOICE

Meets U.S. EPA
Safer Product
Standards

CLEANG RE Dl ENTSP epa.gov/saferchoice

10/11/2017
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CleanGredients and the

Safer Choice Standard
(Beyond the Label)

* Ingredient-level review against a robust set
of criteria

» Considerable overlap among ecolabel
standards

* Be aware of differences among ecolabels

SCIL & @ s
CLEANGREDIENTS & il Asil B

CASRN X
Common chemical name
EPA inventory name

Functional class

X X X X X

Color-coding system

x X X

Direct Release acceptability

Manufacturer Name / Contact info X

Product trade names

Approval of specific product X
formulations

Trade secret chemicals X

10/11/2017
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CLEANGREDIENTS

ALL INGREDIENTS

Eastman 168 SG

A plasticizer is used to soften some plastics, particularly PVC, aka vinyl. Eastman 168 is a non-phthalate
plasticizer that is the main alternative to phthalates in applications from flooring and wallcoverings to toys to
medical devices and many other applications that require flexible vinyl. Eastman 168 can also be used in some
waterborne adhesives and in some rubber formulations. Eastman 168 has several US FDA and European food-

contact clearances in adhesive and plastics applications.

CleanGredients is a platform
for safer alternatives in new
product sectors

Safer Produects, Safer Families,
Safer Choice

EPA created the Safer Choice label to help you identify cleaning products
that are safer for you, your family and the environment.

Consumer
Education and
Marketing

Over 2,000 products from leading brands now carry the Safer Choice
label, making it easy to select products with safer ingredients without
sacrificing the quality or performance you expect.

10/11/2017
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ISSA members save

2 O % with code ISSA20

cleangredients.org/issaoffe
-

James Ewell
Senior Director, Sustainable Materials

james.ewell@greenblue.org

o @CleanGredients o GreenBlue @GreenBIue

Next Webinar: Oct. 17 @ 11 a.m. Central

Update on Antibacterial Washes and Rubs

= FDA

= Ban on Triclosan, Other Actives
= Antibacterial Washes

= Antibacterial Rubs
Featuring:

= Rhonda Jones, President, Scientific and Regulatory
Consultants

= WWW.issa.com

ISSA

Advancing Clean. Driving Innovation.

10/11/2017

42



ISSA

10/11/2017

43



