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What’s New with the Major 

Ecolabel Programs for the 

Cleaning Industry

Oct. 10, 2017

▪ Who is ISSA?

▪ Non-Profit Trade Association

▪ Commercial and Institutional Cleaning Industry

▪ Over 7,000 Members Worldwide

▪ Manufacturers

▪ Distributors / Wholesalers

▪ Manufacturer Reps

▪ Cleaning Service Providers

▪ In-house

▪ Contractors 

▪ www.issa.com

2
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Housekeeping…

▪ Audio

▪ 1-888-757-2790

▪ Code:  503709

▪ Mute Your Phone

▪ Q & A

▪ PowerPoint

▪ Archived

3

Our Speakers…

4

Clive Davies
US EPA Safer Choice 

Daniel Pedersen
Green Seal

James Ewell
GreenBlue

Shyam Ramrekah
UL Environment
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Safer Choice 

program update
Clive Davies

October 2017

▪ Appeal of the label

▪ Safer Choice-certified products

▪ Safer Chemical Ingredients List (SCIL)

▪ Follow-up from the Summit

▪ Safer Choice Community data system

▪ 2017 Partner of the Year Awards

Outline

6Safer Choice Program
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Appeal of the Safer Choice Label

7Safer Choice Program

▪ Verification by a trusted government agency 

that products contain only safer chemical 

ingredients and that they:

− Are safer for families, pets, communities, and the 

environment

− Are safer for workers and work places

− Perform

▪ An appealing label that purchasers can trust

− Facilitates rapid decision-making

In a survey of 2,000+ adult U.S. residents in February 

2016:

▪ 40% of consumers reported familiarity with the program.

▪ 35% of consumers say they have seen the Safer Choice 

label on store shelves.

Survey of Consumer Awareness

Safer Choice Program

Are you familiar with a labeling 
program implemented by EPA 
that enables consumers to select 
products…safer for people, 
families, and pets?

N=2,012
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Consumer Desire to use Safer 

Choice

▪ 76% of consumers…

− 83% of parents... 

− 86% of millennials…

responded that they 

would use the Safer 

Choice label to inform 

purchasing decisions.

Safer Choice Program

76% are likely to use the label to 

help make purchase decisions

9

www.epa.gov/saferchoice/products

About 2,000 certified products from 500 

partners

▪ ~ 700 Retail

▪ >1,300 Industrial & Institutional

Safer Choice-certified Products

Safer Choice Program 10

http://www.epa.gov/saferchoice/products
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▪ Facility/Household Cleaning
− All-Purpose Cleaners, Appliance 

Cleaners & Rinse Aids

− Automatic Dishwasher Products

− Carpet Cleaners & Floor Care 

Products

− Degreasers

− Dish Detergents & Soaps

− Granite/Stone/Wood/Leather Cleaners

− Kitchen/Countertop Cleaners

− Laundry Detergents, Fabric Softeners 

& Pre-Treaters

− Odor Removers

− Pet Care Products

− Toilet Bowl Cleaners

− Tub/Tile Cleaners

− Upholstery Cleaners

▪ Health & Beauty
− Hand Soaps

▪ Automotive & Outdoor
− Aircraft Cleaning Products

− Athletic Field Paint

− Car Care Products

− Deicers

− Dust Control Products

− Graffiti Removers

− HVAC Maintenance

− Marine/RV Cleaners

− Outdoor Furniture Cleaners

− Parts Washers

Safer Choice Product Types

11Safer Choice Program

www.epa.gov/saferchoice/safer-ingredients

▪ Living list of 800+ safer chemicals that meet EPA’s Safer 

Chemical Criteria 

▪ Continually expanding by ~100 chemicals/year

▪ Uses

− Research whether proposed formulations might be eligible for 

Safer Choice 

− Sustainable chemistry measure for products not carrying the 

Safer Choice label

− Highlight innovation and meet demand for safer chemicals

− SCIL can be a source of low-priority substances under TSCA

Safer Chemical Ingredients List

12Safer Choice Program

http://www.epa.gov/saferchoice/safer-ingredients
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Safer Chemical Ingredients List

Safer Choice Program

New 
Look!

New 
Search Bar!

From 450 to 824 
chemicals in four years

13

Safer Chemical Ingredients List

14Safer Choice Program

New 
Table!



10/11/2017

8

▪ 2016 Safer Choice Summit to get input for 

improving the program

▪ One follow-up: improve third-party profiler review 

process

− Add new third-party profilers

− Enhance customer experience

− Provide metrics

Safer Choice Summit

15Safer Choice Program

Safer Choice Community:
enhancing efficiency and reducing cost

▪ Partner Community:

− Product submissions

− Review status

▪ Supplier Community:

− Submit for SCIL or CleanGredients review

− Review status

− Provide information on ingredients in support of product review

▪ New:

− Audit and renewal reminder emails

− Private label submissions at no cost

− Metrics

16Safer Choice Program
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▪ Federal government and 

schools are a focus

▪ Collecting UPC and MPNs to 

help purchasers find Safer 

Choice-certified products

▪ #EPASaferChoice

Outreach

17Safer Choice Program

LEED O+M

2017 Safer Choice Partner of the Year 

Awards

18Safer Choice Program
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ISSA

Anderson Chemical Company

The Ashkin Group

Clean Control Corporation

The Clorox Company

The Dow Chemical Company

Earth Friendly Products 

GOJO Industries, Inc.

ISSA and 15 of its Members Among 

Partner of the Year Winners

19Safer Choice Program

Jelmar, LLC

Osprey Biotechnics, Inc. 

PRIDE Industries 

Reckitt Benckiser, LLC

State Industrial Products 

Stepan Company

Solutex, Inc. 

Wegmans Food Markets, Inc.

Clive Davies

Davies.Clive@epa.gov

(202) 564-3821

Thank you! Questions?

20Safer Choice Program

mailto:Davies.Clive@epa.gov
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Update: Green Seal 
Ecolabel Program
ISSA Regulatory Forum Webinar, October 10, 2017

Daniel Pedersen, Ph.D., VP Science & Standards

dpedersen@greenseal.org

Recent & Upcoming Revisions
Certification: Environmental Innovation  | Tools for Manufacturers

UPDATES ON STANDARDS
Revisions of Nine Cleaning Product Standards – Issued Sept 8, 2017

New Certification for Environmental Innovation – GS-20

Upcoming Revisions to GS-1 – Adding Rapidly Renewable Fibers

22
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REVISION OBJECTIVES

• Improvements: clarity, consistency, and readability

• Minor modifications to more practical requirements

Scope:  Keep same level of leadership & protection

Changes for currently certified products:   VERY MINOR, or NONE
Re-certifications for products needed:    VERY FEW, if Any
New Editions of Standards Issued:    September 8, 2017

• General Cleaners GS-8/37

• Floor-Care GS-40

• Laundry Care GS-48/51

• Specialty Cleaners GS-52/53

• Cleaning Agents/Degreasers GS-34

• Hand Cleaners GS-41

Revision: Cleaning Product Standards

Details at   greenseal.org/Cleaning-Standards-Revision-2016

Ingredient-Level Evaluation Updates:
•  Skin and Eye Hazard (GS-8, GS-34, GS-37, GS-40) 
•  Biodegradability (GS-8, GS-34, GS-37, GS-40, GS-41)
•  Acute Toxicity  (GS-8)  
•  Toxicity to Aquatic Life (GS-34, GS-41) 
•  Skin Sensitization (GS-8)  

Revisions for Consistency Among Standards:
• Threshold of Evaluation

GS-8, GS-34, GS-37, GS-40, GS-41, GS-48, GS-51, GS-52, GS-53  
•  Updates to Packaging Requirements – unified across all 9 standards
• Addition of Annex B for Closed Dilution-Control Systems
•  Colorants 

Revisions for Clarity:
•  Requirements for Disposable Wipes 
•  Substances That Release Carcinogens
•  Resin Identification Codes on Plastic Packaging 
•  Prohibition of Heavy Metals in Products and Packaging  
•  Scope of GS-37 
•  Alternative Product Testing Requirements  
•  Dilution Levels for Performance Requirements  
•  Spray Packaging for Enzymatic and Microbially-Based Cleaners

Revision Details  greenseal.org/Cleaning-Standards-Revision-2016 

http://greenseal.org/Cleaning-Standards-Revision-2016
http://greenseal.org/Cleaning-Standards-Revision-2016
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Update to all nine of Green Seal’s cleaning product standards:  

• Substances will be evaluated at any level if they are 
intentionally added for their presence in the final product

• Substances that are not intentionally added
for their presence in the final product

will be evaluated only if they exceed 0.01% by weight 
in the final product  

Definition of ingredient:  Substances present at 0.01% or more in 
the final product, whether or not they were added intentionally

Threshold of Evaluation - Clarification

Update to eight of Green Seal’s cleaning product standards  
(GS-8, GS-37, GS-40, GS-48, GS-51, GS-52, GS-53)

Revision made in two sections: Products and Primary Packaging

Deleted vague phrase: “…included but not limited to”
listing only specifically-mentioned heavy metals 

Heavy Metals - Clarification
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• More relevant for 
environmental impacts

• More relevant for mixtures 
of chemicals 

• More practical

• Data already exists

• Reduces need for new 
animal testing

For Acute Toxicity,  Skin & Eye Damage,  Biodegradation
Standards: General cleaners , Degreasers, Floor-care, Hand Cleaners

Revision Example, GS-37: 

Product Evaluation –Single Ingredient Option

Changed title from Skin/Eye “Irritation” to “Damage”
Updated definitions “skin corrosion,” “serious eye damage” give details

• More appropriate 
for this product 
category

• Consistent with 
current standards 
for similar product 
categories

• Maintains 
leadership level of 
health protections

Skin & Eye Damage – Update (GS-34, degreasers)
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With our pioneering Standard for Environmental 
Innovation (GS-20), we are now able to 

verify environmental and health claims 

and recognize innovation

through credible, science-based certification 

www.greenseal.org/innovation

Certification: Environmental Innovation

Unlike all other Green Seal standards, which 
reflect current leadership for pre-established 
categories, GS-20 allows us to validate that 
compared to the alternatives, a specific

Product, Service, Process, or Technology

works well and provides significant environmental 
benefits, which outweigh any drawbacks

Two forms of recognition:

1. Certification for innovative initiatives

2. Validation of environmental and health claims 
for non-innovative initiatives

www.greenseal.org/innovation 

Certification: Environmental Innovation
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We will soon be proposing revisions to GS-1 
for Sanitary Paper Products to allow for the 

use of 

Rapidly Renewable Fibers 

(grown in <10 years)

in addition to Recovered Fiber and 
Agricultural Residue that are now allowed

Other minor changes will also be proposed;

details will be available on our website via

greenseal.org/standards

Upcoming Revision: GS-1 Sanitary Paper

TOOLS FOR MANUFACTURERS
Marketing Tools Portal

Manufacturers Graphics

Website

Client Services Program

32

http://www.greenseal.org/standards
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Graphics…

For your website and literature:

For tradeshows and other promotional events, customizable 

posters and displays with headline options:

• “Only the Leaders are Green Seal-certified.”

• “Proven to Deliver Performance and 

Sustainability.”

• “We are proud to produce Green Seal-

certified Products.”

• “Proud Providers of Green Seal-certified 

products.”

• “Works for the planet. Works for you.”
34
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Simple Graphics for Clear Communication

…And talking points
“Our cleaning product has been proven one of the greenest 

products available in the US.” 

“Our cleaning product has been independently certified by a 

national, independent organization.” 

“Achieving third-party certification demonstrates our dedication 

to health and environmental leadership in the industry.” 

“This product does more to protect workers and end users, and 

conserve natural resources.” 35

For Distributors, Retailers, End-Users

• Promote the sales of certified products on distributor uniforms and 

vehicles

• Drive traffic down the aisle with attention-grabbing point-of-sale 

materials

• Ensure building occupants, customers, guests, and employees are 

aware that certified products are being used in facility operations

36
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37

www.greenseal.org

www.greenseal.org/gs37
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Overviews of Standards

40
40www.greenseal.org/GreenBusiness/Certification/MarketingServices

Provides tailored marketing support and strategic direction 

with, or working toward, Green Seal certification.
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Contact Information

Green Seal, Inc.

1001 Connecticut Ave, NW

Suite 827

Washington, DC 20036-5525

www.greenseal.org

Daniel Pedersen, Ph.D.

dpedersen@greenseal.org

(202) 697-4185

UL and the UL logo are trademarks of UL LLC © 2012

Shyam Ramrekha, M.Sc., PMP

Product Manager

UL Environment (ULE)

October 10, 2017

Environmental Claims

ISSA Webinar
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Presentation Overview

a) Background

b)  Key Regulations – Marketing Claims

c)  UL Environment Service Offerings

d) UL SPOT Database

e) Questions

43
UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.

Presentation Overview

a) Background

b)  Key Regulations – Marketing Claims

c)  UL Environment Service Offerings

d) UL SPOT Database

e) Questions

44
UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.
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SUSTAINABILITY – THE NEW BUSINESS 

IMPERATIVE 

45

7 out of 10 consumers are consciously searching 

for greener products. 

52% Of global consumers say their purchase decisions 
depend partly on packaging – they check labels before 
buying to make sure the brand is committed to positive 

social and environmental impact.

59% of consumers report that “a seal or 
certification mark indicating a 

product is environmentally friendly increases the 
likelihood I’ll buy it, and nearly 85% of business 

decision makers indicate the same.”

59%

UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.

46

Demand for More Sustainable Products 

and Supply Chains

Brammer et al., Managing Sustainable Global Supply Chains, 2010

UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.
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4747

Green is Suddenly Everywhere.

UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.

48

Are they all telling the truth?

…or is it “Greenwashing?...”

UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.

http://en.wikipedia.org/wiki/Image:JohnsonandJohnsonLogo.gif
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• Eco-safe

• Environmentally friendly

• Earth friendly

• Earth smart

• Environmentally safe

• Environmentally preferable

• Essentially non-toxic

• Practically non-toxic

• Made with non-toxic 
ingredients

• Degradable

• Biodegradable

• Compostable

• Environmentally safe

• CFC-free

• Ozone friendly

• Recyclable

49 Kirsten Ritche, Gensler

UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.

We bought

this one

online for 

$15

UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.
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Presentation Overview

a) Background

b)  Key Regulations – Marketing Claims

c)  UL Environment Service Offerings

d) UL SPOT Database

e) Questions

51
UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.

Canadian Competition Bureau

52
http://www.competitionbureau.gc.ca/eic/site/cb-bc.nsf/eng/h_01436.html
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Canadian Competition Bureau

http://www.competitionbureau.gc.ca/eic/site/cb-bc.nsf/eng/h_01436.html

53

Consumer Packaging and Labelling Act

54

FTC Green Marketing Guidelines

https://www.ftc.gov/about-ftc
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Available at:

www.ftc.gov

FTC Green Marketing Guidelines

55

Available at:

www.ftc.gov

https://www.ftc.gov/about-ftc
UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.

HOW WILL YOU TELL YOUR 

SUSTAINABILITY STORY?

56
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UL HELPS BRANDS TELL THEIR STORIES

57

Safety

Trust
Quality

SustainabilityPerformance 

UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.

Presentation Overview

a) Background

b)  Key Regulations – Marketing Claims

c)  UL Environment Service Offerings

d) UL SPOT Database

e) Questions

58
UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.
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 GREENGUARD Certification
Certifies products for low chemical emissions 

 ECOLOGO & Multi-Attribute Sustainability Certifications
Certifies products to ECOLOGO and other standards for reduced  environmental    

impact 

 Environmental Product Declarations (EPDs) 
Provides transparency by disclosing a product’s environmental impact   

throughout its lifecycle

 Environmental Claim Validations 
Validates claims related to specific product or process attributes, such as: bio-

based content, recycled content, landfill waste diversion, and others

 Chemical Testing and Analytic Services 
Chemical emissions and content testing to comply with regulations and standards, 

inform product development, and/or mitigate risk

 Advisory Services
Helps companies incorporate sustainability from strategic, technical, and marketing 

perspectives  

UL Environment provides a range of services that help companies make and 

market healthier, more sustainable products.  

HELPING YOU TELL YOUR STORY

ECOLOGO Certification

• Founded in 1988 by the Canadian government

• Type 1 ecolabel - ISO 14024 standard

• Objective is to certify products that are

environmentally preferable

• Recognized by governments, universities, 

hospitals, and purchasing networks

• 10,000+ certified products available from 450+ 

participating manufacturers

• 70+ product types with 200+ sub categories

60
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KNOWLEDGE GAPS

MANUFACTURERS

• How are customers 

finding our products?

• What search terms 

are they using? 

• Why are customers 

picking our products 

over competitors’? 

• Who is searching for 

our products?

PURCHASING/ CONSUMER 

COMMUNITY

• Where can I find 

comprehensive product 

information including 

sustainability and 

performance information?

• How can I identify products 

that meet green building 

criteria?

• How can I find out which 

certifications products have 

earned?

61UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.

62

Stay Competitive & Access Market 

Opportunity: Product Listings & Databases

Green Building 

Consumer 
Demand 

Purchasing 
Policy

Retailer 
Preferability

UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.



10/11/2017

32

Presentation Overview

a) Background

b)  Key Regulations – Marketing Claims

c)  UL Environment Service Offerings

d) UL SPOT Database

e) Questions

63
UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.

64

INTRODUCING SPOT

• Featuring more than 45,000 products

• MasterFormat product coding

• AutoDesk® Revit Add-in Launching 2017

• App available from Apple Store and Google Play

• Search by Sustainable Building Credits

o LEED v4

o WELL Certification

o BREEAM

https://spot.ulprospector.com

Delivering comprehensive product information into the hands of decision makers.

UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.
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EXPANDED LISTING

65UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.

66UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.
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BASIC OR EXPANDED LISTINGS AVAILABLE

67

Feature Basic Listing Expanded Listing

Product name l l

Company name l l

Product image l l

Product description l l

Documentation of all UL 

Certifications

l l

Multimedia sharing/ bookmarking l

Documentation of all certifications, 

brochures, data sheets

l

Link to supplier website l

Link to all supplier products l

Sponsored listings l

UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.

Presentation Overview

a) Background

b)  Key Regulations – Marketing Claims

c)  UL Environment Service Offerings

d) UL SPOT Database

e) Questions

68
UL and the UL logo are trademarks of UL LLC © 2017. Proprietary & Confidential.
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Questions ?

THANK YOU
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CleanGredients:
Supporting Safer 
Chemical Formulation
James Ewell 
Senior Director, Sustainable Materials
GreenBlue
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Products that are 
safe for humans 
and the 
environment

MATERIAL HEALTH

Conserve material 
resources; reduce 
negative impacts

MATERIAL SOURCING

Recover more 
value out of the 
materials 
economy

MATERIAL VALUE

GreenBlue’s philosophy

What is CleanGredients?
• One-stop marketplace for pre-approved 

ingredients that meet the Safer Choice Criteria

• Supplier products undergo rigorous third party 
review using criteria set by Safer Choice program

• Focused on increasing recognition and 
opportunities for formulators and suppliers
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Ingredient Functional Classes In CleanGredients

• Antimicrobial Actives
• Chelating Agents
• Colorants
• Defoamers
• Enzymes and Enzyme Stabilizers
• Fragrances
• Odor Eliminators
• Optical Brighteners
• Oxidants and Oxidant Stabilizers

• Plasticizers
• Polymers
• Preservatives and Antioxidants
• Processing Aids and Additives
• Solvents
• Starter Formulations
• Surfactants
• Water Soluble Films

How can CleanGredients help 
brands formulate safer products?
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Third-Party Review

• Robust set of human health and environmental 
endpoints

• Vet chemicals against Restricted Substance Lists

• Access to existing experimental data

• Use of computational techniques (e.g., QSAR)

Why Safer Choice?
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• Ingredient-level review against a robust set 
of criteria

• Considerable overlap among ecolabel
standards

• Be aware of differences among ecolabels

CleanGredients and the
Safer Choice Standard

(Beyond the Label)

Element

CASRN X X

Common chemical name X

EPA inventory name X

Functional class X X

Color-coding system X X

Direct Release acceptability X

Manufacturer Name / Contact info X

Product trade names X

Approval of specific product 
formulations 

X

Trade secret chemicals X

SCIL & 
CLEANGREDIENTS
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CleanGredients is a platform 
for safer alternatives in new 
product sectors

Consumer 
Education and 

Marketing
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james.ewell@greenblue.org

@CleanGredients GreenBlue GreenBlue 

James Ewell
Senior Director, Sustainable Materials

cleangredients.org/issaoffe
r

20%
ISSA members save

with code ISSA20

Next Webinar:  Oct. 17 @ 11 a.m. Central

▪ Update on Antibacterial Washes and Rubs

▪ FDA

▪ Ban on Triclosan, Other Actives

▪ Antibacterial Washes

▪ Antibacterial Rubs

▪ Featuring:

▪ Rhonda Jones, President, Scientific and Regulatory 

Consultants

▪ www.issa.com

84
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